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Age Group: Years 4 - 6


Curriculum Links: Creative use of ICT to support learning








What do I need?


Software such as Windows Movie Maker, Photostory 3 (free), digital cameras, video cameras.











The MPMA ‘Celebrate!’ unit asked children to create a promotional metal container for a product. This project take this further as the groups then create a promotional campaign for their product.





Using photography, video and sound, pupils use an application such as Windows Movie Maker  to create a TV advert.





Explain to the class that for a successful Ad campaign, good photographs are essential. The first task is to take 5 photographs of  their product packaging and the product that is going to go in it. They need to consider the following:





How are they going to postion their items for maximum effect?


What background are they going to use?


Plain coloured paper background?


‘In context’ background, i.e. a Christmas scene for a Christmas biscuit tin


Are there any other props needed for the photoshoot? 





Ask the pupils to create planning sketches showing their planned set ups.





Once the plans are complete, allow the class to create their photoshoot set up and take a series of photographs. Encourage them to take lots of photographs, from different angles as they will be able to decide on the best 5 shots later once they are uploaded.





Upload the photographs and, if possible, print out the best ones to be evaluated by the team for inclusion in the ad campaign.





As a  group, choose the best 5 photographs to be included in the final campaign.

















Video your product

















Photograph your product





Think about developing these skills by creating a promotional video for the school. The class can work together to plan the different aspects of the project and each group then take responsibility for the photography and video for their part of the project.





 Combine all the elements together at the end to create a video prospectus for the school.





The second stage of the ad campaign will be to create a short viedo sequence promoting the product and its unique packaging. This advert should explain to the public why they should buy the product and how the packaging adds to the product.





Many digital cameras have a video function that is easy to use.





Encourage the children to video several short clips, rather than trying to create a single , longer video clip. They are easier to manage and can be combined later. Planning is encouraged, with story-boards being a good way for children to think about how their advert is going to look.





Combine Pictures and video





The third stage is to combine the photos and the video into one application, such as Windows Movie Maker. 





Import the chosen photographs and video clips into Windows Movie Maker. Drag them into the desired position on the timeline. Then, add a title sequence, slides for the transitions between the photos and the videos and  add end credits.





Some children may also like to add music to their adverts. There are a range of websites with free MP3 downloads. These can be added to the timeline and dragged into position.





Keep reminding the class that this is for advertising purposes…. They are trying to sell their product, so should be using persuasive language.





The big show-down!





Once the adverts have been finished, then they need to be shared with as wide an audience as possible.  Think about uploading them onto the school website or showing them in assembly. Which adverts worked really well? What made them successful?





Encourage children to evaluate their advert and to think about how they might improve it and develop it if they were to do it again. 
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